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Abstract

Recent changes in consumer lifestyles and the expansion of experience-oriented consumption have
increased demand for dining spaces that simultaneously satisfy multiple needs within a single
environment. In response to these trends, bakery cafés—combining bakery and coffee bar functions—
have rapidly expanded within the foodservice industry. Despite this growth, empirical research
specifically examining menu quality in bakery cafés remains limited. Therefore, this study aims to
identify the key dimensions of bakery café menu quality and to examine their effects on consumer
satisfaction and repurchase intention. A survey was conducted among consumers who had experience
visiting bakery cafés located in Seoul. A total of 300 questionnaires were distributed, and 275 valid
responses were used for the final analysis. The collected data were analyzed using SPSS 18.0. Factor
analysis and reliability analysis were conducted to verify the validity of the measurement variables,
and multiple regression analysis was performed to examine the relationships among menu quality,
consumer satisfaction, and repurchase intention. The results indicate that four menu quality factors—
taste, price, variety, and originality—have significant positive effects on both consumer satisfaction
and repurchase intention. In contrast, health-related factors did not show a statistically significant
influence on either consumer satisfaction or repurchase intention. Furthermore, consumer satisfaction
was found to have a significant positive effect on repurchase intention, indicating that higher levels
of satisfaction lead to a stronger intention to revisit the bakery café. These findings suggest that menu
quality plays a critical role in shaping consumer satisfaction and repeat purchase behavior in the
bakery café context. In particular, differentiated menu development, reasonable pricing strategies, and
diverse menu offerings are essential for enhancing customer satisfaction and encouraging repeat
patronage. This study contributes to the literature by empirically examining the structural relationships
among menu quality, consumer satisfaction, and repurchase intention within the bakery café industry.
However, the study is limited by the use of convenience sampling restricted to a single geographic
region. Future research should expand the sample to include diverse regions and consumer groups
in order to improve the generalizability of the findings.
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7] Ak 7 Wi A8 sl o] HSkE 7PAZkoH, of=3t Hidk= 94 4| Eje] 8
89108 Ag3| ik

Z| ofiQ] ABRF RAAE Qo] tigt Ae7t F7bol= ZA3ke] ERI=TL itk 20249 vl
2[R} 2AL] THEH SHAFY] 55%7t Elo] Aokt ugollA] Aifels Al Aegittal S
slgoH, ol AL o] 713t X2 LERGTHEscoffier School of Culinary Arts, 2024). o|23t
ATfe 914 B70o] Ted] ANE S R4S Hol NSl RO} AUL BRIE B0
LT YL AL ofeie AR Wk A2 A, RS BAC] AT 23
QA FEo] S SAslal 1o, 11 tiEAR] AR HojA 7HE & o STk

A 7H] SR AHEE Ho]AY AFS T A8 9] Hale} 92 4] mfjelo] xgh
of whe} AAl g AlFogA 9] o] FriE 1L Ith(Min, 2020). EIF 4] A IprgoflA Alxk
Aokt HOVJE S a3 Tt 7|20 & A8, 94 IR BEH ARl BES S0 5
A7le A4z A= AL 3ltKKhan and Olsen, 2018). ©f2f3t AH|A}F 870f] ti-g51o] #|u]e} Hjo]|
2] HiwE Aget HolAY 7H= AAL F4, ARA e S0 Alsthe Bt oA 31w
A2 Far glom, A AoA Fa%t AElE ek Ak

SHH S wjo]AY] AR A QPRI AAIE FAISHL QT 2021'E 71 =] Hlo|A=] AR
T oF 3% 9 Yo7 FEM, SV OE oF 4% Y FFHA| oF A= AYHI Ut
(Korea Food Trade Association, 2024). £3| FZ21H9 Hg|4] o]% Q]| Fzo] AR o JE L7
APERGE 202298 71 0= Hlo]AZ] AlF Al HolZokat 4] £:8F F40E FrfE gl om,
v AET A7 A Wil gist As E3F Z75He 2A41E 2o Qlth(ReportLinker,
2025). o]t Al 23 £oflA Hlo|AE] 7hil= W] td FES 7N R AR FYle
Aok AAERA 1 F84d0] HE AR Qitk

T8y Ae7HA 9] AdTe A ARl AR, e UAETHIE SH2E o]FolA
ko, Ho|AY 7HHE o= HwEEo AlF Q2lo] AB|A} PSS} At ko] w|X|=
P AAA =2 BAGE Ake JTiF s F55F Aol th(Park, 2023; Song, 2022). £3] H|o|#]
2] 7H|9] FAE L v egoly BT ofw| iRt ofyzt AlgEs Y] 4ol IA JFE
S0l Etolar, viREde] FA1E F448R%0S EESIL 050 ABlR} RS 5ok mlA]
= YF2 ATHoE 1T A= A o= o|FolA gt wEbA HolAY] 71| HiwEd
8215 1L, ol2fgt aQlE0] 4HA} WLt At Ojwof n|X|= HFe A5k At
Zasith

2 A= HolAZ 7H HiFEAY F8 T8RS EE51, olF 89lo] AHR WEEES}
A o] vlA= FRE AFHCE Bk AS HX 0= 3tk ol F3f Hlo|AHE 7|
o-§ AHRE vy BT} 7ES metslal, wiwE-do] AR|A} v PEo: FA vX= TA
£ 8o EA Ho|AY 7hH9] vy A Hy} AR A3 7|2ARE ATt g
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AZIe B 214 FEOR THEHGIT Yoon and Kim, 1999)
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‘Boulangerie’, A2} F419] HE= ‘Patisserie’ 2 G251, Z1ZF 4t Al i Fofol whet Apd
sl=l Fei2 2957 ck(Korea Confectionery High Technical School, 1988). o|2]3t 7jd-2 =
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Agency, 2015). of2izt Wol712] 71l Thegt Az FefollA] ik ) A, TAE 52 9
AlZoks 5 QXlg7to = sk 94 *]Xu Mz JelE 22 FA =H3Ae

2z maRjo| Wol2] Fhi A 5 ) F410) B HolA] Sl ol 2eiat 24
E 7331 Edj Bt ARES 71-9}0]-L A 15} QtHKorea Foodservice Information,
2009). of= Ho]A=] 7H| Ago] et AlF WS4 27] 44 GAE Hol AHR] AR
BT BHE o[u|AE FAShs s DARE HeEI ZS ARRITHKIm, 2009).
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Az A7 5 TR 17 940 JERRgatEA 249 Rekael B o 75 ES B4
%83 99102 Za3kcKSpence, 2020). S5] 914] Wl A1E 4w B0 GhS AH[AL T

< Bk 7Hg AHHe V1202 g, AnlAe] BEE P A7) oz IS
)z HA WFEA 89107 H1E T QItkNamkung and Jang, 2018).
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AL Aul7 Aot AMIAS ket v A|2sjo} she A Bl8L s, A<}

A 2el= 71 Bt 293) 71202 2835ttt Q4] AuU|A oA 7HEL Tdst ZAA A B
228 o] X|ztel BT} 714 B7lo] JeS vIAE WA @A ofshEltkZeithaml, Berry, and
Parasuraman, 1996). 2|49l 714 452 AHAO] whE A0 A FFS nAH At
oo} T2 P =g 3ol QR10E HIET QItHHa and Jang, 2010).

3. i CHLs
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ChRasius e al, 2025), 53] 214 4] Sl oy ThpYS 240l AEA s A s
£ Yol RAE 2830, 297 S A4HOE olgalES RSk FAT AYIOE BT
=3 9t

EZH Ml TS ©<e0] vl 5 Slichs A A2E mige] SAESE BT Ao
Felokes 24 tbds gishks Zo] AR Tt ARl F40] B Al A 0= e
YHAziz et al., 2025).
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22 94 29AEL vty Al 3HolN AT A RS FRT W/l TlEoR e

7ol A2t ARk 9o, of= £J4] Hiw

(Hung et al., 2020). E3] A7 |34 AH| E

obiet 9oF LY % oleIA|E T S HESRe AT Holw gick. ole] et el

ol A= AAAH 2eHE A8t 747 A i AW 9A|, 17 ow|XE xRS Hiw A

o] ZQ%3%t AA 8947 BZ% T QItKGrunert and Hieke, 2019).
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5. Hr s34

W7o S B vt ApdskElE S AAaRlo R QIAEY, AnRte] 37143 A2
Aol gt 7IHE A=sto] Q4] AR 7HE #=ole 8%t v B4 848 Z-ERITHPine
and Gilmore, 2019). §5] 24| g7golA] Ze|2jo]| 1 ApE3lE wi= AHIAS] T4 FHA TS
SHAZIE 89102 Agsh, 7 fEret A7) o P40 FHA JIkE rlAl= AL
HEa Qiok E3F Aol W= vy FAI Aol 24 BHHEo] AP o]
‘Jol= 583 M 4= 2R, B o|n|z] A3le}t 17 S4E Ao Fulet YRS
ujx= ACSF UeRgdth(Horng and Hu, 2018).
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1. =
MR} RS AH[AEZE AP FAdRE Z1diet AA| 4] BEE Hla Bkl ZHolA UERY
QIR A- YA A W9l £514 At A2 F i Homburg, Koschate, and Hoyer, 2005). < AH|Z}
T 7o) =3tEl= o] ofye], A A9 Aol FAEE A wdat
4737 Hkgo] Add 94 H7IE olsfErh 2T Aol MR TES AH|A o8 T
AdtoA] FAEE AEA 7H9 A4 vkgo] 2% JHoRE sfalstE= Aol k= Qi
ol w} AHR} FEE2 AjRIA F4, A12H 71|, A AY 5ol doARgste] P Ak
2 7fgog Ay=tHomburg and Giering, 2001). AB|R} 7] G4 HIAYUSL 2 7|d-EY
A] o] 2(expectation—disconfirmation theory)of| 23] A Et}. o] o]Z0] w2 AA| A7} AH|A}
o] A 7| E 23K A% 384 EYA|7} EAsto] RESo] F7tstal, Z]dol| mX|R] X A%
2 EYA7E TAste] B0l FAETHOliver, 1980). it ALolA= o]2gt 0|22 £}4]
9 g AR ZFRE toft AH|A FopolA] AHRE TS 4 B3 sk FA%t olEF
E= gRI=|2L IthHan and Hyun, 2017). B3t 2T Aollil= AR 152 Tt 71”1 A9
371 ¥SE dol, 7199 ARAF 2 A71A B4 89 7] 35 S Aok @i WaE
Zsto] ofsffslEl= =9]7}F o]Fo{A|aL Ith(Vargo and Lusch, 2016).
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2. MOHel=e] JhE

Al = AR B 7ol BRHERS] ARE 3o R FRoHA| il FF St
AZol AMB|AZ thA] HiEHAY X|&H 0 o]85tH s 52 X2 Aotk Hellier ef al,
2003). ol 4H| Y o] FAE= RAR] Y5 i HEEA, 7|A 4HR 7 A7 3
A 7Fs/3E Argohs 4] A HZ QAA]E|1 QJTHZeithaml, Berry, and Parasuraman, 1996). A3
Toll W= At Q= 9711 ) AXE Hol 7199 A71A B AAE dlEske Fast
AR ZRgoh, 1A fR|o ST B0l 2lo] AR QS SH3H(Reichheld and Sasser,
1990). §3] 7|& 149] ¥HE = 4l 117 ShHof| Hls] nfAY H|-go] i os Wil 49
A2 2t 7] diol, 7199 £ F2e} A& g0 /3 FF= A= AR HuE
AUtk T oA E AfH|A Aol Al 1 gE F49] Mg 7 14| PAE FA
Stal ZFsfole WAARA nHAR M) S840 FREIL glow, 17 9 BE(customer
experience management)S S0 A7|4 14 HAE =018 F2o] EiE il QJtiLemon and
Vethoef, 2016). o]2{gt oA A1l o= AR} X215 AlF 2 AJH|A 7o) ofs]] F/d
£ B5 A== olsfEH, IFoNAME AR RS A S=E A7she 7Y F8% AY W
2 B 757 9JtiHan and Hyun, 2017). & AHRZ} AHA A 304 7S 22514 ol
2ol W2 AT AF- T 7oy BT tigt Aol-g Qe A A& of7fe] Bl
BlEle Aog yepdtt

3. GipEs
B g

vl

= og

of72] 71| HliF Fgo] 117 W} At Qo] viAle 2 g5t Histe]
TEFE At HelAE Zh AldellA vl F8%t BARAR I, AuRt 2|5t
ol S 12 B @A) olF FF ool ¥ vAle 9y 8Qlos BuEY gt 55
wle] St 7H, 2, T, S 52 SMRP AR ARIAE WYIshs 8. 710 2
s, of2jel 1g7k= 1A W A7l ok Aol Faet FFZ vk YAl wE AlE
= AE|AS] T2 37 WS vl A Qo] SRl 9 viAle Ao® HERT
5, 2P Aeke FE $E0] 1255 24 10] 7RI, ol HHA| Big vpdelut Hei=d
et A % AR FE-e= olojd 7hsAde] . ofo] & Atolde HlelrE] 7 vl FEE
EHieE, 14 IS ieE, A oug SEHSE AAsto] W 71 AuAIE B4
St} sEoict ERE v S8 5k 7H, A, T, =S oAl 7] sielaslos H-gsted
Salier, ol HigeR AR st 7AAR] AP Fig 13 Lk
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Fig. 1. Research model.
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4, A7

APATE EH=E & A= Ho|AD] 7H|9] vlwZdo] 4njA} vt Ajtrf oo WX
T Ao fIet ARt A7 AFsioith Aol wEw Q4] AH|A S0k
A v FEL AR TS 0] 83 PR vlAl= S 8RI0E HIlEY glow, o=
A2HR] PEoE Pt AT o] FAAR] I PAE ACE UEHTHHa and Jang,
2010; Namkung and Jang, 2007). E3tF AH]R} ¥E52 AfHIA o] tigt 37824 B7kE Fdf Al
JrE FYolke 8 AY WsE AEoi, U 0] 2255 T WS oA ol&siEe
% o7} ZslEle Ao By QItk(Hellier e al., 2003). 0|23t YA AAE vigtow
2 Ao HlolAY 7H|9] HlEEe] AHRF TS wiZiE At Qo] FRke vl Aolet
£ 0|24 A Aty AP /M-S AHsigich

3

HL ¥jo]72] 7hi) B ae wEeo] 4(ho) ge = Zolck
HI-L SRS 9o] H(H9] JFS v otk

HI-2. 7HAe aEme] 319 GFL vE Fold

HI-3. Bepge Bso] A9 3L vl Zolck

HI4, S48 BEo] 319 FFL v Zolk

HI-S. 47242 B5e] A1) 93 vl Zolck

HHATE vgoR & AL WolAe] o) vty Fho] A7eh o] Felet L vl
3 Jolehs a77beg sttt

H2. HolAe] Zhle] i ERe A oJmo] HHFFES 112 Aol
H2-1 9 A oJmo] Aol g H1a ol

H22. 74 A7 ool A9 L v Zolck

H2-3. chpge Al olwe] A9l §FE WA Zoltk

H24. ERAE A7 ool Aol G w1 ol

Ho-s. A4 A olwe] Ahel GE wA Zoltk

AYATE HiFoz B d7he o712 7H|9] vl F2of didh 4} gh=o] Al 2k

RYIE L v1A Aolehs /1S ATk
H3. HolAe] Zho] thet Auld s A o] A9l Jge v Hold

V. ZAILE 3 di

1. ZAKEA| ¥ 2Auk

2 A7 ARl AYAT AESL} Mo 244 HYE Higo® F4JoIGith A
UHa] B4 907, 1A B4 8w 9 vl 4 2059, AR TS SR, AR
O 470 E F/Jot o, AN QILEASHY EAL HEHL, £8 e YAE 53 A
& S0I50th RAR AZAIY HolAY 7he o-& AHFo| = AHARE tHeE 20259 11¥
17495E 1149 309714 7171944 AezAtE AAlsilon, Ho#EE S 39) 30072
AEAE HiZsISith 3E A== SPSS 18.0% of&sto] WA, QA AlF: &4
(Cronbach’s @), AHTAEA 2 ths3|HEAE B 246150
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vi. 8 1
1. ZMHURI| Uits £4

F300829] HEA 3 RAEE 27598 B4 4G ZAAL ATEASE S
Table 13+ 2Tk AL B 139(50.5%), o9 136(49.5%) 02 o] 4% A ehiek. A

Table 1. Demographic characteristics of the respondents

Category Variable Frequency (n) | Percentage (%)
Male 139 50.5
Gender
Female 136 49.5
20-29 162 58.9
30-39 74 26.9
Age 40-49 23 8.4
50-59 6 22
Over 60 7 2.5
High school or below 5 1.8
High school graduate 20 7.3
Education College student 115 41.8
College graduate 83 30.2
Graduate school or above 52 18.9
Student 114 41.5
Office/administrative 29 10.5
Homemaker 8 29
Professional 88 32.0
Technical worker 5 1.8
Occupation
Sales/service 15 5.5
Self-employed/business owner 10 3.6
Agriculture/forestry/fishery 1 0.4
Unemployed 3 1.1
Others 2 0.7
Less than KRW 1 million 46 16.7
KRW 1-2 million 48 17.5
KRW 2-3 million 60 21.8
Monthly income KRW 3-4 million 35 12.7
KRW 4-5 million 13 4.7
Over KRW 5 million 10 3.6
No monthly income 62 22.5
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Table 1. Continued

Category Variable Frequency (n) | Percentage (%)
Less than KRW 100,000 15 5.5
KRW 100,000-200,000 18 6.5
Monthly allowance KRW 200,000-300,000 32 11.6
KRW 300,000-400,000 22 8.0
Over KRW 400,000 39 14.2
Less than KRW 100,000 38 13.8
KRW 100,000-200,000 89 30.2
Dining-out expenditure KRW 200,000-300,000 79 28.7
KRW 300,000-400,000 45 16.4
Over KRW 400,000 29 10.5
Total 275 100

2 207} 1627(58.9%) 0% 7 =0 HISLS AFA|SIIO™, 30T 748(26.9%), 40T 237E(8.4%),
50t o 137(4.9%) <= O= Uehtt 253 thetal A3t 11555(41.8%)°] 7FY BokaL, st
T £ 83%(30.2%), TH3H oA} 527(18.9%) 2=0]3ith 1AL MY 114T(41.5%) 2 HEZ] 88
(32.0%)9] Hl%0] A Uehdth. € B A5 A5 g180] 623(22.5%) 02 7}2* wore,
200~300%+ 9 T]at 607(21.8%), 100~2009+ 9 vl 4879(17.5%) 408 UrERt} AS0] Q= 9wt
0] A9 d 8ES 409 ¥ o] 7P =& WSS Witk 9] A& 20~30DJ € ugto]

7P =2 HlER YERdT

2. HwZEe EtdT ¥ 2T M

o] B 9 AIR|E 4 A¥k= Table 200 AASIIH. Q204 A3} 57] Q2lo] =&
E 0 H(KMO=.876, Bartlett’s test (p<.001), & 2AF AL 66.285%% UERITE 2+ 2919
Cronbach’s ¢ re BE 7|&XE Alslslo] AlFAjo] X E 9t

3. AH|A} OEEQ| BT U AT 2

AT Hg @ AlSE 24 AR Table 30 AXJEGICH AR AT} KMO-§74,
Bartlett’s test(p<.001)Z 24 Zg}Ado] golx|glon, & BAF Aja2 69.484%, Cronbach’s g+
8900 A1F]/Jo] S &t

4. TINQIES] BT 2 AIZIE 2

A ozo] efgE @ AT BAl Avk= Table 40] AASHITE Q9184 Ax} KMO-=718,
Bartlett’s test(p<.001)Z 24 2g}Ado] golx|glon, & BAF Aja2 56.584%, Cronbach’s g+
8242 Al=do] st

5. HiwS20| AH|Xt X0 DXz Bt
Ho]# 2] 7h9] vlFEdo] fEo] vl
4 23, SR AR Folstle

= 03’5&% A3 3194 A3 Table 59 Zth
H(R?=0.420, F=38.886, p<0001) w24 89 &
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Table 2. Validity and reliability analysis of menu quality

Factor Item Factor loading | Eigenvalue|Variance explained (%)|Cronbach’s o
The menu tastes good. .601
The taste of the menu is standardized. 750
Taste 1.633 10.991 752
The temperature of the menu is appropriate. 765
The bakery menu pairs well with beverages. 587
The price of the menu is appropriate. .842
Price The price is more reasonable than that of other stores. .826 1.025 10.661 185
The price is appropriate considering the quality. 731
A variety of menu items are offered. 719
New products are introduced frequently. 799
Variety 1.781 12.002 812
Seasonal menu items are offered. 732
The menu offers a variety of flavors. .640
The aroma of the menu is unique. 784
The presentation of the menu is unique. 773
Originality | The taste of the menu is unique. .848 6.969 18.089 .899
The ingredients used in the menu are unique. 781
The menu is more distinctive than those of other stores. 779
The nutritional information can be trusted. 573
Nutritional aspects are taken into consideration. 769
Healthiness | Environmentally friendly ingredients are used. .846 2.513 14.543 .823
Health-oriented menu options are available. 813
Diet-friendly menu options are available. .683

Cumulative variance explained (%)=66.285, KMO=.876.
Bartlett’s test of sphericity: x’=2,686.514, Sig.=.000.
Extraction method: Principal component analysis.
Rotation method: Varimax with Kaiser normalization.

Table 3. Validity and reliability analysis of satisfaction

Factor Item Factor loading | Eigenvalue |Variance explained (%)|Cronbach’s @
I am satisfied with the menu. 709
I am satisfied with my choice of this bakery café. 15
Satisfaction | I am satisfied with the physical environment. .685 3.474 69.484 .890
I am satisfied with the service. .633
I am satisfied with the price paid. 732

Cumulative variance explained (%)=69.484, KMO=.874.
Bartlett’s test of sphericity: x*=721.304, Sig.=.000.
Extraction method: Principal component analysis.
Rotation method: Varimax with Kaiser normalization.

Resour Sci Res, Vol. 8, No. 1 | 35



Jae-Dong Lee

Table 4. Validity and reliability analysis of repurchase intention

Factor Item Factor loading | Eigenvalue |Variance explained (%)|Cronbach’s @
I would recommend this bakery café to others. 781
R h: . . .
.e purc. 3¢ 1 1 would consider this bakery café as my first choice. 741 2.263 56.584 .824
Intention
I intend to visit this bakery café again. 721

Cumulative variance explained (%)= 56.584, KMO=.718.
Bartlett’s test of sphericity: x*=319.980, Sig.=.000.
Extraction method: Principal component analysis.
Rotation method: Varimax with Kaiser normalization.

Table 5. Analysis of the effect of menu quality on customer satisfaction

Unstandardized coefficients | Standardized coefficients
B S.E. B t P
(Constant) 532 236 - 2.258 025
Taste 328 067 288 4.929™ .000
Independent Price 182 053 181 3.405” 001
variable Variety 200 059 200 3389 001
Originality 189 054 201 3.499" .001
Healthiness -303 0.55 -.028 -.546 .586
R’=420, Adj R’=410, F=38.886, p=.000
a. Dependent variable: Satisfaction.
" p<0.05, ™ p<0.01, " p<0.001.
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Table 6. Analysis

of the effect of menu quality on repurchase intention

Unstandardized coefficients | Standardized coefficients
B S.E. B t P
(Constant) 334 273 - 1.222 223
Taste 273 077 209 3.532™ .000
Independent Price 207 062 177 33227 001
variable Variety 191 069 167 2.783" .006
Originality 371 063 343 5916 .000
Healthiness —-144 .063 -119 —2.274 .024
R=.409, Adj R*=.398, F=37.185, p=.000
a. Dependent variable: Repurchase intention.
" p<0.05, ™ p<0.01, " p<0.001.
Table 7. Analysis of the effect of customer satisfaction on repurchase intention
Unstandardized coefficients | Standardized coefficients
B S.E. B ' P
Independent (Constant) 462 172 - 2.682 008
variable Satisfaction 832 049 721 17.152" .000

R?=520, Adj R*=518, F=294.183, p=0.000

a. Dependent variable: Repurchase intention.

sokk

" p<0.05, " p<0.01, ™ p<0.001.
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